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INTRODUCTION
Thanks to my rare combination of public accessibility and incompetence I get more unsolicited advice 
than anyone in the galaxy. Apparently if you spend five minutes reading anything I’ve written you start 
thinking, this guy needs my help. 

I’ve noticed that when I offer my advice to others I am adding value. But when other people offer advice 
to me, it comes off as meddling, griping, and missing the point. This supports my hypothesis that other 
people are the leading cause of bad advice.

The only reliable advice I get is from my dog, Snickers.  Three times a day she finds me in my home 
office and rolls on her back to look irresistible. This is how she advises me that it is time to take a break 
and rub her belly. I always comply. And not once has that advice turned out to be suboptimal. I feel 
good every time I pet her and I’m not aware of any projects that were ruined by my dog-rubbing ways. 

Compare Snickers’ track record to the advice you get from your coworkers who are, in your opinion, 
little more than sentient saddlebags full of spoiled baloney. The dog wins every time. Am I right?

The best advice you can offer is the type that has two potential outcomes: Either the advisee will succeed  
and you can claim the success as your own, or the advice ends up killing the advisee and any witnesses. 
Either way you end up looking like the smart one.

The worst kind of advice is the type that lends itself to measurement. You don’t want to advise someone 
that getting a lawyer to review a document will only take a week because anyone with a calendar will 
eventually figure out that it took seven months.

You want to give the sort of advice that defies measurement. For example, if someone asks your opinion  
on a proposed company logo, say something like, “The blue needs to be bluer.” And never offer a 
reason because that just opens you up to attack.

My advice today is that you should read this book because it will make you more attractive in ways that  
are impossible to measure. But in the interest of full disclosure, the other possibility is that you’ll discover  
how much your job is like Dilbert’s and cry yourself into an early grave.

I would write more but Snickers just advised me that I need to take a break.

Thank you for reading Dilbert.

Scott Adams

TWITTER: twitter.com/dilbert_daily 

FACEBOOK: facebook.com/Dilbert

INTRODUCTION

http://www.twitter.com/dilbert_daily
http://www.facebook.com/Dilbert
































































































































































































































































































































DILBERT® is a registered trademark of Scott Adams, Inc. 

DOGBERT® and DILBERT® appear in the comic strip DILBERT®,  
distributed by Universal Uclick and owned by Scott Adams, Inc. 

Go Add Value Someplace Else copyright © 2014 by Scott Adams, Inc. All rights reserved. 

No part of this book may be used or reproduced in any manner whatsoever  
without written permission except in the case of reprints in the context of reviews. 

Andrews McMeel Publishing, LLC 
an Andrews McMeel Universal company  

1130 Walnut Street, Kansas City, Missouri 64106 
www.andrewsmcmeel.com

ISBN:  978-1-4494-5225-4 

www.dilbert.com

ATTENTION: SCHOOLS AND BUSINESSES

Andrews McMeel books are available at quantity discounts with bulk purchase for educational,  
business, or sales promotional use. For information, please e-mail the Andrews McMeel Publishing 

Special Sales Department: specialsales@amuniversal.com.

http://www.andrewsmcmeel.com
http://www.dilbert.com
mailto:specialsales@amuniversal.com


RECENT DILBERT® BOOKS FROM 
ANDREWS MCMEEL PUBLISHING

I Sense a Coldness to Your Mentoring
ISBN: 978-1-4494-2938-6

Your New Job Title Is “Accomplice”
ISBN: 978-1-4494-2775-7

I Can’t Remember If We’re Cheap or Smart
ISBN: 978-1-4494-2309-4

Teamwork Means You Can’t Pick the Side that’s Right
ISBN: 978-1-4494-1018-6

How’s That Underling Thing Working Out for You?
ISBN: 978-1-4494-0819-0

Your Accomplishments Are Suspiciously Hard to Verify
ISBN: 978-1-4494-0102-3

Problem Identified and You’re Probably  
Not Part of the Solution
ISBN: 978-0-7407-8534-4

I’m Tempted to Stop Acting Randomly
ISBN: 978-0-7407-7806-3

14 Years of Loyal Service in a Fabric-Covered Box
ISBN: 978-0-7407-7365-5

Freedom’s Just Another Word for People  
Finding Out You’re Useless

ISBN: 978-0-7407-7815-5

Dilbert 2.0: 20 Years of Dilbert
ISBN: 978-0-7407-7735-6

This Is the Part Where You Pretend to Add Value
ISBN: 978-0-7407-7227-6



About the Author
What started as a doodle has turned Scott Adams into 
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the comics page in 1989, while Adams was in the tech 
department at Pacific Bell. Adams continued to work at 
Pacific Bell until he was voluntarily downsized in 1995. 
He has lived in the San Francisco Bay area since 1979.
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